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We are a community that serves the citizens and businesses of Tennessee and 
beyond. We support learning by creating, sharing, and applying knowledge. 
We succeed when our work, and that of our students and partners, generates 
nationally and internationally recognized outcomes that improve the world.

Our Mission



Our Core Values

Our core values provide the foundation for a collaborative 
community and for achieving our mission and vision. They 
encourage and empower each of us to contribute our most 
innovative talents and skills. They are:

Integrity. Integrity is essential to our community. Integrity is 
supported by openness, communication, accountability, 
professionalism, and the courage to live our values.

Inclusion. We value diversity in its many forms, and we 
recognize that constructive debate makes us better. Inclusion 
and respect for all makes our community stronger.

Insight. We value the creation and sharing of knowledge. 
Support for learning and enhancing understanding is central to 
all that we do.

Impact. We are committed to excellence, enduring influence, 
relevance, and creativity. We want to make a positive difference 
through our ideas and actions.



College Structure – Academic Departments

• Department of Accounting and Information Management

• Department of Business Analytics and Statistics

• Department of Economics

• Department of Finance

• Department of Management and Entrepreneurship

• Department of Marketing

• Department of Supply Chain Management



Undergraduate
Accounting
Business Analytics
Economics
Finance
Human Resource Management
International Business
Management
Marketing
Supply Chain Management

UG Signature Programs
Business Fellows

Heath Integrated Business and 
Engineering

Smith Global Leadership 
Scholars

College Structure – Academic Programs

Master’s
Full-time MBA
Online MBA
Executive MBA
Aerospace & Defense MBA
Physician Executive MBA
Professional MBA
Master of Accountancy
MA Economics
MS Business Analytics
MS Business Cybersecurity
MS Marketing
MS Supply Chain Management Online
MS Management & Human Resources
MS Statistics

PhD
Accounting
Business Analytics
Economics
Finance
Strategy, Entrepreneurship, & Organizations
Marketing
Supply Chain Management

HCB also offers a variety of customized non-degree executive education courses.



College Structure – Centers, Institutes and Forums
• Anderson Center for Entrepreneurship & Innovation

• Boyd Center for Business & Economic Research

• JTV Center for Applied Business Analytics

• Masters Investment Learning Center

• Neel Corporate Governance Center

• Global Supply Chain Institute

• Business Analytics Forum

• Professional Sales Forum

• Supply Chain Forum

• Advanced Supply Chain Collaborative



Excellence Attracts
HCB Enrollment Growth



Selected UG Outcomes – Retention 

HCB and UTK UG Retention Rates to 2nd Fall



Selected UG Outcomes - Placement

2024 Graduates

Employed 76%

Grad School 15%

Mean Salary $60,837

Median Salary $61,000

Internship Participation 85%

Remained in Tennessee 63%

94% Positive Outcomes

* 96% of graduates reported



HCB Graduate Enrollment Growth

Master’s Overall Enrollment



Deeply Relevant
Graduate Enrollment

Master’s By Program



Graduate Enrollment

On Campus vs. Online



Graduate Enrollment

Online Programs



Selected Master’s Outcomes - Placement

2023 Graduates - MBA

Mean Salary $113,879

Median Salary $120,000

Mean Signing Bonus $12,500

Top Industries Manufacturing, Tech, Consulting,
Energy, Financial Services

Top Functions Operations/Logistics, 
Finance/Accounting, Consulting

* 100% of graduates reported for both MBA and MSBA 

2023 Graduates – MS Business Analytics

Mean Salary $80,628

Median Salary $81,500

Mean Signing Bonus $7,500

Top Industries Retail, Consulting,
Manufacturing

Top Functions Technology, Consulting, 
Business/Data Analytics



Recent PhD Program Placements



The Brightest Minds Work Here
Faculty (FTE of 75% and Above)



Research on the Rise at HCB
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Staff Trends

Growth Trend, Full-Time Staff
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New Building

Rendering, East Entry



New Building

18 3
The new 

building will
feature 18 

classrooms.

The new building
will house business,

computer & immersion 
research labs.

The new
building will offer

2 300-person
auditoriums.

The new building
will be the home

of 7 Haslam
departments.

2
The new building

will house 2 centers: 
the Anderson Center 
and the Boyd Center.
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By The Numbers



Haslam Quality Stands Apart: UG Rankings

Among Publics Among Publics Among 
SEC Schools2025 U.S. News & World Report 

(among 700+ programs)
2024 Poets&Quants 

(24th in 2023) 2024 Poets&Quants

#25 #14 #2

Economics
Among Public 

Institutions

Accounting
Among Public 

Institutions

Academic Experience
Among SEC Schools

#2
Supply Chain 

Management Program 
in North America

2024 Gartner, Inc.

#3
Supply Chain Program 

Among Public Institutions
2025 U.S. News & World Report 

Best Business Schools 

#1
2025 U.S. News & World Report 2025 U.S. News & World Report

2024 Poets&Quants 
(2nd year in a row)

#18#45



Supply Chain 
Management, Among 

Public Institutions

Supply Chain 
Management

Nationally

Business Analytics 
Among Public 

Institutions

#3 #4 #15

Executive MBA
Among Public 

Institutions

Executive MBA
Nationally

Executive MBA
Among Public 

Institutions

#1
Supply Chain 

Management Program 
in North America

2024 Gartner, Inc.

#22
Full-Time MBA
Among Public 

Institutions
2024 U.S. News & World Report 

#8 #22 #12
2024 Poets&Quants

2024 Poets&Quants

2024 Financial Times

2024 U.S. News & World Report 2024 U.S. News & World Report 2024 U.S. News & World Report 

Haslam Quality Stands Apart: Grad Rankings



Thank you! 

Any questions?
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